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Introduction

The Space Economy and Regional Economic
Development examines how regions can understand,
participate in, and develop economic activity
connected to the space economy. The subject
matters to regional economic developers because
the collection considers not only space-specific
activities, but also the ways satellite data,
connectivity, manufacturing, research, infrastructure,
workforce capabilities, and related technologies
connect space markets with traditional industries and
regional economies. The document is an image
collection of 61 infographics arranged as a
progression from core concepts to regional strategy
and long-term implementation. It begins by defining
the space economy, explaining why it is relevant to
regional economic development, describing how it
creates value on Earth, and identifying its major
segments. The opening section also considers
connections to traditional industries, the types of

regions that can participate, and the position of a
region within the space economy value chain. The
next group of infographics focuses on regional
assessment and competitive positioning. It addresses
how regions can map existing space economy assets,
identify hidden space-capable companies, determine
which opportunities match regional strengths, and
assess competitiveness, maturity, specialization, and
competitive advantage. It also examines the role of
anchor space companies, regional manufacturers,
non-space companies entering space supply chains,
and efforts to identify and address supply chain gaps
while improving resilience. A substantial portion of
the collection concerns the foundations of regional
participation. Topics include infrastructure for space
economy clusters, the use of satellite data and
services, Earth observation, satellite connectivity,
workforce skills, talent pipelines, universities and
research institutions, entrepreneurship, and the



commercialization of university space research. The
collection also considers cluster formation and
growth, partnerships, support for smaller and rural
regions, and the development of inclusive,
community-supported regional space activity. The
infographics then turn to finance, investment,
procurement, and market creation. They examine
how space economy innovation is financed, the
financing gaps that may arise at different company
growth stages, and ways regions can attract venture
capital, strategic investors, foreign space investment,
and space companies. Public procurement, regional
governments as lead customers, procurement that
supports local companies, and the conditions that
make a site ready for space economy investment are
treated as related tools for developing regional
markets. Specialized infrastructure is considered
through questions about when it makes economic
sense, whether a region should develop a spaceport,
and how ground stations can create regional
economic opportunity. Later sections address
technology, regulation, international activity, and
regional positioning. They cover space data as a

regional digital industry, opportunities created by
artificial intelligence and space data, cybersecurity
within a regional space cluster, dual-use
technologies, export controls, international market
entry, and the development of a globally recognized
space economy brand. Talent competition and
regional participation are revisited in relation to the
broader challenge of sustaining growth and
community support. The collection progresses toward
planning and accountability. It presents questions
about the policies that can support regional space
economy development, the preparation of a
development strategy and action plan, and the
measurement of success. The final infographic asks
how a region can build a 10-year space economy
growth roadmap, bringing together the assessment
of assets and strengths, supply chains, talent,
infrastructure, finance, procurement, technology,
investment, policy, markets, and inclusion. Taken
together, the sequence frames regional space
development as a process of understanding existing
capabilities, selecting appropriate opportunities,
building the required ecosystem, and organizing



action over time. The document provides a visual
reference for examining the relationship between the
space economy and regional economic development,
from foundational concepts and regional diagnosis
through implementation, market development, and
long-term planning.



























































































































COPYRIGHT AND LICENSING

© 2026 NEWSPACEECONOMY.CA. "The Space Economy and Regional Economic Development"
by New Space Economy (https://newspaceeconomy.ca) is licensed under Creative Commons
Attribution 4.0 International (CC BY 4.0). License: https://creativecommons.org/licenses/by/4.0/.

Creative Commons Attribution 4.0 International (CC BY 4.0)

https://creativecommons.org/licenses/by/4.0/
https://creativecommons.org/licenses/by/4.0/


Feedback and Suggestions

This document is revised as its material is corrected and extended. Corrections, omissions, and suggestions for
what a future edition should cover are all welcome, and are read by the people who maintain it. The most
useful feedback names the page or the figure it is about, says what is wrong or missing, and — where it is a
correction — points at a source. Feedback about the document as a whole, including whether it answered the
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